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Introduction & Learning Outcomes for Unit One 
Unit one is intended as an introductory unit to a two-unit 

module on Tourism & Hospitality. In this unit we simply wish to 

get students thinking about the role that tourism and 

hospitality plays in your Country, both culturally and 

economically. However, the unit aims to move beyond simply 

developing an appreciation of the Tourism & Hospitality 

industry at national and regional level; the aim is also to 

encourage them to reflect on their own locality’s attributes. 

Thus, the four learning outcomes are: 

1. Develop a familiarity with some of the sources of 

information for tourism statistics 

2. Develop an appreciation of the significance 

that overseas tourists make to the economy 

3. Understand the range of activities that tourists 

engage in  

4.  Encourage the students to reflect on what your 

own locality has in terms of tourist attractions 

 

Introduction & Learning Outcomes for Unit Two 
Unit one introduced the students to the world of Tourism and 

Hospitality to help them understand the importance of the 

sector, both as a source of revenue and as a way of 

presenting a positive image of the country abroad. However, 

this is a sector that needs staff, in fact a lot of staff. This unit 

aims to encourage the students to consider if they might be 

interested in such a career and if so where they can find 

further information on education and career paths. 

The learning outcomes for unit two are: 

1. To reflect on their own skills and characteristics 

and consider if the sector might be a career for them 

2. Familiarise the students with a range of possible roles 

in the sector 

3. Provide information on career and education 

pathways into the sector 



 

 

 

Learning Approaches 

The units has been developed with a number of 

learning strategies embedded which are based 

on encouraging active student participation & 

engagement: 

▪ Individual viewing and reading of the online unit 

▪ Students will be encouraged to use (where 

available) the internet as research tool 

▪ The approach incorporates the student 

workbook which is intended to be used to give 

an opportunity to: 

➢ encourage debate; 

➢ analyse data; 

➢ retrieve & record information; 

➢ provide a vehicle for paired activities; 

➢ brainstorming; 

➢ appreciate the use of media; 

 

Using the Online Resources and Workbooks 

The units have been designed to be worked through 

sequentially in tandem with the workbook. Bearing in 

mind that the average second level class is 

approximately 40 minutes it is envisaged that in order 

to work through the online unit and complete all the 

activities it will take approximately 60 to 70 minutes 

which can be broken down as two single classes or 

one double.  

However, several activities could be extended (such 

as the ‘Storyboard’ in Unit one) and thus it is possible 

that the units could take up to three classes 

depending on the level of interactivity that you wish 

to do and/or have available time. It is important to 



 

 

note that the units and accompanying workbooks 

have been designed that they can be used to 

stimulate further activates and do not necessarily 

have to be worked through in one sequential sitting.



 

 

While the unit is designed to be cross compatible in 

terms of web browsers, the recommendation for 

optimal performance is ‘Google Chrome’ or ‘Mozilla 

Firefox’. 

Students will require headphones and a pen. 

 

Navigating through the Online Unit 

You can go forward by clicking on the next button 

‘>’ and backwards by clicking on the previous 

button ‘<’ on the bottom right hand corner. 

Additionally, there is a ‘Menu’ option in the top 

right-hand corner. Clicking on this gives you a drop-

down menu which allows you to select any of the 

pages that you wish. 

Where required you will be directed to an activity in 

this workbook.  



 

 

 

Unit One Activities 

 
Activity One – Different Markets 

In the Activity - Different Markets the intention is that we 

get the students to consider when a product is 

marketed that a ‘one size fits all’ approach is not always 

appropriate. We need to have different message for 

different target audiences. These videos can help 

stimulate class discussion about marketing a country 

and how we go about creating a sense of a country. 

For example, is about selling the history of a country? Or 

is it a beautiful place to visit; perhaps it’s selling a sense 

of adventure or fun?  

The videos on the slide called “What Did We Promise 

Them?” provides the students with the opportunity to ask 

what message or aspects of your Country do the videos 

offer? For example, what type of images or music are 

utilised? 

Depending on available resources and time this could 

be done as a shared activity with students working in 

twos or threes to evaluate and report back on the 

videos. 

 

Activity Two – Storyboard 

The ‘Storyboard’ activity aims encourage the students 

to take responsibility for marketing their locality. This 

activity builds on the market analysis skills required for 

the ‘different markets’ activity by applying them to a 

problem-based scenario: 

“Imagine that you have been commissioned to make a 

video that will attract tourists into your area to help local 



 

 

enterprise. Make a storyboard of at least four places of 

interest in your locality that will be in the video – think 

about what message are you trying to convey?” 

 

The boxes provided can be used for either text or if the 

activity is made into a longer project student might 

complete this activity over a longer period of time by 

first having discussions with classmates/teacher and 

then taking photographs of their locality and pasting 

them into the workbook. In addition to the storyboard, 

students should also write a short narrative of the overall 

message that is being conveyed e.g. history, fun, 

picturesque outdoor activities and so on. 

 

Activity Three – Your Region 

The activity - Your Region requires the students to apply 

their search skills to a specific area. The choice of 

regions is limited to the resources available online and 

from your local tourism agency and therefore students 

may need to be directed to a regional link that is closest 

to their home locality.  The three scenarios: (1) A day trip 

for a young adult (2) A weekend trip for a family and (3) 

An afternoon activity for a retired couple are intended 

to alert the student to the  fact that regions need to be 

able to offer a range of activities and events for 

different types of tourists. You can of course make up 

more scenarios.  You might want to consider getting the 

class involved by identifying additional tourist markets.   

 

The main purpose of this activity is to get the students to 

begin to think about and then to research what is 

available in their area or region. 



 

 

The choice of regions may be limited to the 

resources available and therefore students may 

need to be directed to a regional link that is closest 

to their home locality. However, teachers may 

choose to designate students/groups to different 

regions rather than having every student access the 

same data. This activity can be expanded to act as 

the basis for a class discussion and presentation 

activity after completing the online unit if time 

permits. 
 
 

Activity Four - Visitor attraction Quiz 

The final activity is the Visitor attraction Quiz. Students 

will be provided with links to various attractions and 

asked to locate some information which should be 

readily available. The main aim of this activity is to 

familiarise them with the range of various tourism 

attractions in their country – the quiz is the means of 

getting them to search. Again, this could be done on 

an individual or group basis.  

Please Note - There is NO audio during the quiz. 



 

 

 

Unit Two Activities 

There are three embedded activities (plus one 

additional teacher-led reflective activity if wished) 

within the online unit and workbook associated with 

unit two. In theory, unit two could also be taken as a 

standalone unit without first taking unit one. However, 

the units are intended to be undertaken sequentially 

with unit two building on the exposure to the hospitality 

and tourism sector from unit one. Therefore, prior to 

unit two commencing, you could consider asking the 

students to reflect and comment on what they 

learned from unit one. Clearly this reflective activity 

can be structured in whatever way is most 

appropriate.  

 

Activity One – Is it for me? 

This mini-suitability test is intended to get the students 

thinking about their potential interest and suitability for 

the sector. However, this is a very short quiz and thus it is 

very important to reassure students that there is no right 

or wrong answers as such.  It is merely to give an 

indication of potential suitability for the industry, 

particularly as they may not have previously considered 

the industry.  For example, they might be someone who 

likes working in a fast-paced workplace or where no 

two days are the same; someone who loves meeting 

people. But as the subsequent list of careers in the next 

activity shows the range of careers are not all just front 

of house as they may have suspected. 

The test generates a score from 30-100 with the 

feedback bracketed as: 

• 30-50 Perhaps the Tourism & Hospitality Sector 



 

 

might not be for you as a long term career 

• 51 – 74 You may not have thought about a 

career in the sector but perhaps you should – 

there are such a huge range of jobs in the 

sector for you to consider 

• 75 – 100 The Tourism and Hospitality sector 

would appear to suit your personality and you 

should seriously consider it as a career choice. 

Again, it is important to reiterate that this is not in any 

way to be viewed as a replacement for an in-depth 

analysis, it’s only a short little quiz to get them thinking. 

Generating the score is only half the activity; students 

should be encouraged to reflect on their skills and 

attributes in terms of possible careers.   
 

Activity Two – Careers List 

Previous research has indicated that many second level 

students have a limited understanding of the types of 

jobs available and consequently dismiss the sector as a 

possible career path. In this activity we want the 

students to see how familiar they are with the range of 

possible jobs in the sector. In order to do activity two, 

the students first must write out a list of the types of 

possible jobs (in alphabetical order) that they think 

might exist in the industry. When they have completed 

this part of the activity you should then provide them 

with the PDF handout entitled ‘Careers List’ for 

comparison. This document is only meant to be 

accessed after the students have attempted to put 

together their own list. 

 

 

 



 

 

Handout: Careers in Hospitality & Tourism – Activity 

Two Unit 2 

 
A - Accountant, Administrator, Accommodation Assistant 

B - Bar Person, Banqueting Manager, Beauty Therapists, Business 

Analyst, Bus Driver, 

C - Call Centre Agent, Carpenter, Chefs, Catering Assistant, 

Credit Controller 

D - Driver/Guide, 

E - Environmental Manager, E-commerce Manager, Electrician, 

Events Management 

F - Florist, Facilities Manager, Financial Controller, 

G - Grounds Staff, Graphic Designer, Gym Instructor, Guest 

Relations, 

H - Human Resources Manager, Human Resources 

Administrator, Health & Safety Manager, Horticulturist, Hotel 

Manager, 

K - Kitchen Porter, 

L - Laundry Staff, Linen Porter, Lifeguard, Logistics Manager 

M - Maintenance staff, Marketing Executive, Management 

Accountant, 

O - Outdoor Pursuits Instructor, 

P - Porters, Plumber, Painter, Payroll, Receptionist, Purchasing 

Manager, 

S - Security staff, Social Media Co-ordinator, Sales Manager, 

Swim Teacher, Spa Manager 

T - Training Co-ordinator, Technical Crew, Tour Guide, 

U - Ushers, 

W - Waiter, Wedding Co-ordinator, Web Co-ordinator 



 

 

This activity could be done as an individual activity but 

just as easily it could also make a good paired or small 

group activity. Once the student’s own lists have been 

compiled and the students have accessed the PDF 

document, an additional activity could be a discussion 

on what they thought of the list; were they surprised what 

was on it? Would they have added more? Has it 

changed their views on the sector as a possible career? 

 

Activity Three  

In activity three the students are asked to watch all the 

career videos and to select three to write about. 

However, depending on your requirements this number 

can be amended. They are directed to answers specific 

questions on all three of the videos. These include what 

roles interested them the most and why? What type of 

skills do they need to be good in that role, and what 

college courses might be available to help them succeed 

in that role?  

This will help them to explore the not only the range of 

possible careers in the tourism and hospitality industry but 

to develop a deeper understanding of what those roles 

involve.   Understandably there is a limit to how much 

information can be provided in a pre-defined set of 

recorded videos. You might consider supplementing the 

units by arranging career talks from local professionals 

involved in the tourism and hospitality industry. 


